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1. Definitions

• Tourism:
"Tourism comprises the activities of persons 
traveling to and staying in places outside their 
usual environment for not more than one 
consecutive year for leisure, business, and 
other purposes not related to the exercice of 
an activity remunerated from within the place 
visited." (World Tourism Organisation)

Presenter
Presentation Notes
Three criteria characterize tourism:
Moving away from the place where one usually lives: the question here is to know how far one’s usual environment extends.
Motivation for travel other than that of obtaining remuneration: tourism thus is not limited to the practice of sport or cultural activities, but can concern a large variety of reasons such as visiting friends or parents, business trips, participation in congresses, etc.
Duration of displacement less than one year: until recently, there was also a minimal limit in terms of duration in the official definition of tourism, namely the need to spend one night outside the usual place of residence; the overnight stay obligation was abandoned. 
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1. Definitions

• Landscape:
"Landscape means an area, as perceived by 
people, whose character is the result of the 
action and interaction of natural and/or 
human factors" (European Landscape 
Convention 2000)

Presenter
Presentation Notes
This definition underlines in particular the fact that landscape is not an "objective" reality perceived in the same manner by all the people. Pitte (1983: 23-24, quoted in Lozato-Giotard 1993: 1) considers thus that "landscape is a cultural reality because it is not only the result of human labour, but also the object of observation, even of consumption. Culture plays here the role of a filter which is variable from individual to individual and from one social group to another. This ricochet effect is crucial with regard to tourist landscapes which are looked at greedily but are also made up at great expense to be more attractive." 
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2. Importance of landscape for tourism

Source: Clivaz 2001

Presenter
Presentation Notes
The derived offer is composed of all the infrastructures and services with the specific aim of satisfying the tourist demand. The original offer includes all the elements which do not have any direct relationship with tourism, but which become tourist objects because of their force of attraction (nature, culture) or of their necessity for the functioning of tourist activity (general infrastructure). The landscape is part of the original offer of which it constitutes one of the strongest elements in terms of power of attraction on the tourist consumers.
Tourism has thus developed primarily in areas which are characterized by an original and attractive environment. The finding that the landscape constitutes "the raw material of tourism, its raison d'être and its economic engine" (Krippendorf 1987: 12) is all the more valid for alpine space seeing as how the mountains not only are part of the setting, but are also used for the practice of various sports activities (skiing, hiking, mountain biking, swimming, etc.).
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2. Importance of landscape for tourism 

Source: Rütter et al. 2001

Evaluation of 
the importance 
and quality of 
the tourist offer 
in Valais/CH, 
1999/2000

Presenter
Presentation Notes
This paramount importance of landscape and environment is confirmed by the results of various surveys carried out on tourists and tourism professionals.
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2. Importance of landscape for tourism 

Up to 20% 
difference in 
rent between 
comparable 
holiday 
apartments 
according to 
the beauty of 
the landscape 
and the view 
that one has

Source: Tangerini 
& Soguel 2004

Presenter
Presentation Notes
Another manner of approaching the tourist value of landscape is to wonder whether the fact of profiting from a quality landscape makes it possible or not to ask a higher price for a tourist service. Using the analysis of the situation in 6 ski resorts in the Valais Alps, Tangerini & Soguel (2004) thus brought empirical proof that the fact of having a well-located apartment in a beautiful landscape makes it possible for its owner to ask for a higher rent. Their study showed that there can be up to a 20% difference in rent between comparable holiday apartments according to the beauty of the landscape and the view that one has.
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3. Importance of tourism for landscape

• Up to what point is the 
development of tourist 
activities important for the 
preservation or the 
improvement of landscape?

Rovaniemi, 
Finnland

Mercantour, 
France

Triglav, 
Slovenia

Presenter
Presentation Notes
It is especially in the parks and protected areas that this question has been taken seriously. Indeed, some park and protected area promoters argue that the development of tourism in this type of territories makes it possible to generate financial resources which can be used for better protecting nature. Moreover, one of the essential missions of parks and protected areas is to make visitors, tourist companies and the locals aware of the natural and landscape values of the land (Eagles et al. 2002). Accordingly, tourism makes it possible to improve the comprehension of landscape ecosystems by visitors.
It has thus been observed that the development of tourism, or at least of certain forms of tourism, can be favourable for the preservation of landscapes. 
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4. Relations between tourism and landscape

• "She loves me; she loves me not!"

Kranjska Gora, Slovenia

Vercors, France

Krkonose National Park, 
Czech Republic

Tremblant, Canada

Presenter
Presentation Notes
In the Alps, tourism appeared after the Second World War as the economic activity which would make it possible to stop the exodus of mountain populations. It became the engine of economic development and made it possible for certain marginalized areas to catch up socio-economically with the plain areas. 
This evolution is accompanied however by a series of problems highlighted by several authors from the very start of the 1970’s. Cognat (1973) speaks about colonization of the mountains; whereas Krippendorf (1977) underlines the fact that tourism is a large "devourer" of landscape. Since then, tourism has been perceived in the scientific community as an ambivalent phenomenon: the most serious promise of the improvement of living conditions of the local population and at the same time the greatest economic, ecological and social threat which weighs on this same population.
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4. Relations between tourism and landscape

Source: Adaptation from 
Messerli 1989

Presenter
Presentation Notes
To correctly evaluate the ecological impacts of tourism, it is interesting to compare them with those of other productive activities (Langer 1995). In particular, which are the ecological impacts related to the agricultural use of the land, the main economic activity in the Alps before the arrival of tourism? Table 2 thus establishes a graphic comparison between the ecological impacts due to agriculture and forestry and those due to tourism. It is worthy of note in particular that tourism is mainly responsible for effects on the quality of air and the aspect of landscape as well as being a major consumer of land. The visual impact of tourism is very important but its effects on the ecosystem are spatially limited; whereas the agricultural and forestry activities can involve ecological consequences on a much vaster scale.
The relations between tourism and landscape are characterized by a permanent tension in search of a harmonious balance between development of the tourism potential of landscapes on the one hand, and maintenance of the biological and aesthetic values of landscapes on the other hand. This tension, which has of course a different intensity according to the type of tourism concerned (in particular "hard" tourism versus "soft" tourism), will not disappear in the coming years if one thinks for example of the consequences of global warming on the tourist areas.
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5. Using landscape for tourism

Source: Simmen 
et al. 2007

Strategies to 
make use of 
landscape 
values

Presenter
Presentation Notes
As figure 1 shows, several strategies are possible for making use of landscape value, be it via a marketing approach or one of valorisation of public goods, or even a combination of these two approaches. Tourism constitutes one of the strategies making it possible to make use of landscape values through a marketing approach.
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5. Using landscape for tourism

• 4 manners of using landscape for tourism 
ends:
– Landscape as aesthetic scenery

– Landscape as play-ground

– Landscape as biological areas

– Landscape as living areas

Source: Donadieu 2007

Presenter
Presentation Notes
But how does one initiate the use of a landscape for tourism? Donadieu (2007) distinguishes 4 manners of putting to use space and nature in landscape for tourism ends. These 4 manners, which appeared historically at different periods, are not mutually exclusive.
The first manner goes back to the beginning of modern tourism and is inspired by painting and literature on landscape. It has a resolutely aesthetic and cultural design. What is privileged, is memory, the site, the set up, that which is picturesque with the double meaning of that which draws attention and what is worth painting.
Then comes the perspective of people who practice outdoor activities, for whom landscape is above all a play-ground. This results in the development of "traditional" sports activities like mountaineering, skiing or hiking and more recently the passion for new forms of outdoor sports activities like mountain biking and canyoning.
A third perspective emerges, that of nature conservationists who tend to sanctify the biological landscape and its values. This approach brings about the creation of parks and protected areas, about which we already spoke previously, which became privileged areas for the practice of eco- or agro-tourist activities.
Finally, a last interest appears recently around the theme of sustainable development. It underlines the need for travellers to establish relations with the population living in tourist landscapes. The idea is not only to be filled with wonder before a picturesque landscape but to act in a responsible way by respecting the local populations and their environment. It is the emergence of solidarity or fair tourism.
These 4 manners of looking at the landscape from a tourism perspective correspond to different motivations of travellers, even if the latter can "mix" them at will according to their preferences. Each area can thus seek to know up to what point its landscape makes it possible or not to aim at these various objectives. To take the example of terraced landscapes, the object of this international conference, are they a type of landscape which can at the same time be picturesque, support sport activities, have important biological values and be places of exchanges and meetings with the local population? The answers to this question can give useful indications to an area regarding the orientation to be privileged for tourist positioning.
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5. Using landscape for tourism

• Obstacles using landscape for tourism ends:
– Not possible "to cut out" a piece of landscape
– Need to have a specific knowledge to be able "to 

read" the landscape
– Will of those in charge of landscape maintenance 

or demand from tourists?

Source: Moulin 2007

Presenter
Presentation Notes
The obstacles to initiating the use of a landscape for tourism are however not to be neglected (Moulin 2007). Firstly, it is not possible "to cut out" a piece of landscape in order to transform it into a place of interest as one can do with an amusement park.
Secondly, visitors need to have specific knowledge in order to be able "to read" the landscape and to understand its multiple interests, geographical, biological, geomorphologic, cultural, and social. It is necessary to offer to tourists more than simply the pleasure of admiring a beautiful landscape if one wants to retain them. But making this knowledge available through landscape interpretation is a complex and expensive process, sometimes beyond what can reasonably be hoped for in terms of economic benefits.
Thirdly, and in a paradoxical way, the preparation of landscape for tourism use corresponds often less to a proven demand from tourists than to the will of those in charge of landscape maintenance. Obviously, this does not facilitate the integration of tourism professionals into the setting up of the tourist offer. This offer is thus less likely to correspond to customer expectations.
In short, even if it is undeniable that tourism constitutes one possible manner to make use of landscape values, it is also necessary to be conscious of the obstacles which slow down the initiating of the use of landscape heritage in tourism.
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6. Conclusion

• Tourism and landscape: an old couple which swing 
perpetually between perfect agreement and outright 
disagreement

• Landscape valorisation should reconcile different 
objectives:
– Landscape conservation
– Development of a tourist offer
– Improvement of the quality of life of the inhabitants

Presenter
Presentation Notes
This contribution has highlighted the fact that the relations between tourism and landscape are comparable to those of an old couple which swing perpetually between perfect agreement and outright disagreement. It has also put into perspective the stakes related to the initiating of the use landscape heritage for tourism. 
We would like to add in this conclusion a short reflection concerning local populations about which we have spoken little up to now. It is of primary importance that these populations and their concerns are integrated into the processes of tourist valorisation of landscape. It will be thus possible, through this landscape valorisation, to reconcile different objectives (Moulin 2007): landscape conservation, development of a tourist offer starting from this landscape and improvement of the quality of life of the inhabitants.
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